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Day Two Agenda

• Move Properties 
• Referral Exclusions 
• Channel Grouping 
• Custom Dimensions 
• Calculated Metrics 
• Q&A Session

• Custom Reports 
• Shortcuts 
• Annotations 
• Q&A Session 
• 5 Minute Break

• Overview 
• Setup 
• Reports 
• Shopping & Checkout Behavior 
• Conversion Funnel 
• Q&A Session 

Advanced Admin Custom Reports Ecommerce

Tomorrow we will learn about creating dashboards! 
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ADVANCED ADMIN 
FUNCTIONS
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Move Properties From One Account to Another
This was a new featured added in 2016 and a much needed one. You can  
move a property from one account to another without any lost of historical 
data.  

Things To Note: 
UA ID (UA-XXXXXXXX-X) will not change  
This is not duplicating or copying a property 
All views, filters, settings, dashboards, goals and annotations move 
You do not need to reconnect any linked accounts
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Move Properties From One Account to Another
Admin -> Account -> Property -> Property Settings 
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Move Properties From One Account to Another
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Referral Exclusions
Referral exclusions will exclude traffic from listed domains from your referrals 
report.  
 
Example: 
On YourDomain.com someone makes a purchase that goes to PayPal.com then is sent back to 
YourDomain.com  

If you do not have PayPal.com setup as a referral exclusion, a session would have started on the first visit to 
YourDomain.com and then the second visit to YourDomain.com would create a new session with PayPal.com as 
the referral. 
 
If you have PayPal.com excluded, then when they come back to your site from PayPal.com, they would 
continue their first session as if they never left your website.

http://YourDomain.com
http://PayPal.com
http://YourDomain.com
http://PayPal.com
http://YourDomain.com
http://YourDomain.com
http://PayPal.com
http://PayPal.com
http://PayPal.com
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Referral Exclusions

Third Party Payment Systems such as PayPal 

Multi-domain websites (domain.com, shop.domain.com) 

Other domains 
Goto Acquisition -> All Traffic -> Referrals and take a look to see if other 
domains need to be excluded. You may be using a third party system that you 
are not aware of that needs to be removed. 

When To Use? 

http://domain.com
http://shop.domain.com
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Referral Exclusions
Admin -> Account -> Property -> Tracking Settings -> Referral Exclusion List
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Default Channel Grouping
Channel Groupings are rule-based groupings of your traffic sources.
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Default Channel Grouping
These are found at the view level under Channel Settings -> Channel Grouping
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Default Channel Grouping
Click on “-“, “OR”, “AND” to add rules for Channel Grouping.



@ChrisEdwardsCE

Custom Channel Grouping
What’s the difference between Default and Custom Channel Groupings? 

Custom Channel Grouping only affect the display of your data, not the underlying data 
itself.  

Anyone at any access level can create custom channel groupings, however, ONLY that 
user can see those channel groupings.  

Default Channel Groupings can only be used with Acquistion, Overview and Channel 
reports. Custom can ALSO be used with Multi-channel funnel reports and attribution 
reports. 
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Custom Dimensions & Metrics
Custom dimensions and metrics allow you to combine Analytics data with non-
Analytics data, e.g. CRM data. 

Custom dimensions can appear as primary dimensions in Custom Reports. You can 
also use them as Segments and secondary dimensions in standard reports. 

You are limited to only 20 Custom Dimensions & Metrics per property. 

More Information

https://support.google.com/analytics/answer/2709828?hl=en
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Custom Dimensions & Metrics
How you can use Custom Dimensions and where do they show up in Analytics?
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Calculated Metrics

Calculated Metrics allow you to create a calculation 
between two metrics to create a new metric. 

You are limited to only 5 Calculated Metrics per view.
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Calculated Metrics
Admin -> Account -> Property -> View -> Calculated Metrics
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Calculated Metrics
Examples

Sessions per User 
{{Sessions}} / {{Users}}

Pageviews per User 
{{Pageviews}} / {{Users}}

Goals per User (Conv Rate) 
{{Goal Completions}} / {{Users}}

Value per Session 
{{Revenue}} + {{Goal Value}}  / {{Users}}

Sky is the limit, but, only 5 per view!
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QUESTIONS?
• Move Properties 
• Referral Exclusions 
• Channel Grouping 
• Custom Dimensions 
• Calculated Metrics

Advanced Admin
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CUSTOM REPORTS • Custom Reports 
• Shortcuts 
• Alerts 
• Annotations

Live Demo
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QUESTIONS?
• Custom Reports 
• Shortcuts 
• Annotations

Custom Reports



BREAK TIME

Take A Few Minutes



@ChrisEdwardsCE

ECOMMERCE ANALYTICS 
THE WHAT & WHY
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What Makes Ecommerce Analytics Different Than 
Goal Tracking?

Goal Tracking will show you the number of 
conversions and an estimated value for the goal.  

Ecommerce Analytics dives deeper to provide you 
exact transaction amounts and product performance.
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Ok, So What KPIs Will I See?

 Revenue 
 Average Order Value 
 Average Purchase Quaunity of a Product 
 Product Revenue 
 Time to Purchase 
 Checkout Funnel 
 Life Time Value (KissMetrics) 
 And So Much More…
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Biggest Thing To Remember

 Canceled Orders, Refunds and Test Orders 
 Data Sampling (over 250k Sessions) 
 Opted Out Shoppers (Blocking Analytics)

Data will not always be correct. This is not to be a 
replacement for your accounting software.  
Why? Well…
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GOOGLE ANALYTICS 
ENHANCED ECOMMERCE
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Enhanced vs Standard Ecommerce

Standard Reports

 Ecommerce Overview 
 Product Performance 
 Sales Performance 
 Transactions 
 Time to Purchase

 Shopping Behavior Analysis 
 Checkout Behavior Analysis 
 Product List Performance 
 Internal Promotion 
 Order Coupon 
 Product Coupon 
 Affiliate Code

Additional Enhanced Reports
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Setup Google Analytics Ecommerce Tracking
WooCommerce 
WooCommerce has an extension called Google Analytics Pro

Easy Digital Downloads 
Use 3rd-party-extensions such as Monster Insights or EDD Enhanced 
Ecommerce Tracking from ShopPlugins

Shopify 
Built in, just need to turn it on.

All links are available at https://chrisedwards.me/wctpa16
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Enable In Google Analytics
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Enable In Google Analytics
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Let The Plugins Know You’re Enhanced

Make sure you go back to your plugin and enable enhanced 
ecommerce tracking if you’re using it. All the plugins for 
WooCommerce, EDD and Shopify will require this step.
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Where Do I View My KPIs?
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Revenue
Revenue is found under Ecommerce -> Overview
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Revenue
Revenue is also found throughout many standard reports within Google Analytics
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Average Order Value
Average Order Value is found under Ecommerce -> Overview
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Product Performance
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Time to Purchase / Time Lag
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Shopping Behavior
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Shopping Behavior
 No Shopping Activity - Not starting a shopping activity on a website 

 No Cart Addition - Viewing a product but not adding it to the shopping cart 

 Cart Abandonment - Adding a product to the shopping cart but then not 
starting the checkout process 

 Checkout Abandonment - Starting a checkout process but not completing 
the purchase
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Checkout Behavior
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AHH! One of my Steps Has A Steep Dropoff

Look at shopping and checkout behavior analysis step to step and 
identify where most of your visitors are dropping off. This is where we 
need to focus some efforts.
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Why Did They Drop Off?
To fix a problem, we must first know what is causing it. There are 
several ways to do this.

Identify Common Causes  
Bug Check  
 On Page Surveys 
 Heatmaps 
 Visitor Recordings 
 A/B Testing

Let’s Combat This!
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Common Causes

No cart addition? Check your add to cart button or is that page working 
correctly? 

Shopping cart abandonment? Did they find a better price or forget to 
come back when shopping for a better price? 

Checkout abandonment? Check your UX, maybe they got lost? Did you 
present them with an unexpected cost or high shipping? What about an 
error in filling out your form?
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Check For Bugs

Run through and do a full QC of the 
steps where people are dropping off. 

Don’t forget to browser test as well! 
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On Page Surveys

Ask questions at funnel drop off 
points.  
 

 How can we help? 
 Are you looking for something we 

don’t have? 
 Do you need assistance? 
 How can we improve?
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Heatmaps

Learn what is being clicked  
 

 Find cold spots 
 What are they looking at? 
 What are they reading?
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Visitor Recordings

Watch the visitors. You can even 
watch Hotjar funnel steps. 
 

 See their mouse movements 
 Identify long pauses 
 Identify “lost” vistors 
 Look for bugs
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AB Test!

Run an AB test to try different 
variants of each test. Some AB 
Test tools will integrate with 
Mixpanel and Kissmetrics funnels 
to make it easier to identify which 
ones improved your funnel. 
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What Else Should I Use This Data For?
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Develop New Products

Which product out performs all the 
others? Are certain variants selling 
better?  
 
Use these insights to build out new 
products to offer 
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Understand Marketing Spend
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QUESTIONS?


